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High School Lesson A
Escape Room Facilitator Guide

Note: This resource is designed to be an independent or small group or teacher-led, full class activity.
Lock solutions are case-sensitive and correct spacing matters. Once you have all your answers,
submit the Google Form. If the form accepts your answers, your answers are correct, and you've
escaped!

Direction Lock When reading the paragraph, students should notice there are capital
letters that should not be capitalized. These letters spell out
“consumer.” Students then follow his activities for the day. Only the
activities in which he is a consumer of copyrighted work should be
used. The first one is the starting position, then list the directions to the
next consumer activities. (Instagram, YouTube, eBook, TikTok, Spotify,
Netflix)

Solution: up left down down left

SUMMARY STATEMENT: Remember, sometimes we are consumers of
copyrighted works created by others, and sometimes we are creators.

Word Lock Decode the rebus puzzle to reveal, “Copyright concepts are included in
this supreme law of the land.”

Solution: constitution
SUMMARY STATEMENT: Remember, the Constitution authorizes

Congress to enact copyright laws—so Congress passed the Copyright
Act, which establishes the copyright framework for the United States.

Number Lock In the paragraph, there are four numbers in numerical form. Add them
up to get the total. (2014, 2013, 2, 88)

Solution: 4117

SUMMARY STATEMENT: Remember, copyright allows artists to decide
when and how to make their work available to the public.

Color Lock Match the four sets of words into their appropriate categories. Harry
(Potter), Batman, Barbie and Gatsby are subjects of popular derivative
works. Commentary, news, education and criticism are situations that
favor fair use. A song, story, photograph and doodle are covered by
copyright. ldeas, directions, NASA photograph and facts are not
covered by copyright. Put the colored banners in alphabetical order by
description.

Solution: orange purple green blue

We welcome your feedback at info@copyrightandcreativity.org.
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