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For Ethical Digital Citizens=

Middle School Lesson 2
Escape Room Facilitator Guide

Note: This resource could be a teacher-led full class activity in which the teacher enters the answers
on the embedded form. Alternatively, it could be assigned to students to work individually or in small
groups. Lock solutions are case sensitive and correct spacing matters. Once you have all your
answers, submit the Google Form. If the form accepts your answers, your answers are correct, and
you've escaped!

Number Lock (4 digit) While reviewing the list of resources, students should see clues as
to which deals are legitimate and which are potentially scams or
violate copyright. As students are evaluating each example, they
may click on the link to confirm their answer. If they click on the
item they will be either a) directed to a legitimate website, or b)
directed to a warning which describes why the link is of concern.
ltems 2, 5, 7 and 8 on the list are all problematic.

Solution: 2578

Word Lock After solving the puzzle, students will notice "all four factors" in red
to consider when determining fair use. They will also notice some
individual letters in the four factors are bold. If they unscramble the
bold letters they will get to the solution.

Solution: fair use

Color Lock Students must match the definitions with the appropriate terms.
The definitions will provide you with the colors needed for the lock.
The order of the colors is determined by putting the terms in
alphabetical order.

Solution: yellow purple green orange red blue

Number Lock (4 digit) Looking at the dates on the book covers and movie posters,
students need to determine which ones would be in the public
domain. For the solution, the student will need to add the two items
found in the public domain (1927 and 1919).

Solution: 3846
SUMMARY STATEMENT: “Remember, copyright protection

eventually expires! Works that are more than 95 years old fall into
the public domain.”

We welcome your feedback at info@copyrightandcreativity.org.
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